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2) FCA(2013), “Applying Behavioural Economics at the Financial Conduct Authority”, Occasional Paper, No. 1.
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Thaler and Sunstein(2008) “Nudge: Imporving Decision about Health, Wealth, and Happiness”, Yale Univ, Press,
10) Chetty et al.(2014) “Active vs. Passive Decisions and Crowd—out in Retirement Savings Accounts: Evidence
from Denmark”, Quarterly Journal of FEeonomics, 129(3), pp. 1141~1219,
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11) Thaler and Benartzi(2004), “Save More Tomorrow. Using Behavioral Economics to Increase Employee
Saving”, Journal of Political Economy. 112(1), pp. S164~S187.

12) Aon Hewitt®] ZAFE Thaler(2015)94 A¢l-8 Pension Protection Act+= http://www.dol.gov/EBSA/pen
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15) FCA(2014), “How Does Selling Insurance as an Add—on Affect Consumer Decision?”, Occasional Paper, No. 3.
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