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1) LIMRA(2020. 8. 28), “Monthly Individual Life Sales - July 2020”
2) LIMRA(Q2020. 4. 9), “The Impact of COVID-19 on Individual Life Sales and Applications in the US
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3) LIMRA(2020. 9. 28), “Likelihood to Buy: COVID-19 Consumer Impact”
4) LIMRA(2020. 6. 22), “The Impact of COVID-19 on April Individual Life Sales Products and Electronic Processing”
5) LIMRA, “Monthly Individual Life Sales”, Z+ €35
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