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1) SuperOffice(2020. 3. 9), “7 Ways to Create a Great Customer Experience Strategy”
2) J. D. Power 2011~2015; A. M. Best; McKinsey&Company
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Z}=: https://www.uptopcorp.com/blog/essential-elements-in-creating-a-customer-journey-map/
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4) Bloomreach(2019. 10. 9), “Here’s the 6 Ways to Improve Customer Experience in Banking & Insurance in
2020
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7) https://www.accenture.com/us-en/insight-banking-distribution-marketing-consumer-study
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