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- eFinance Status

- eFinance Portal Strategy
- eFinance
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I N T E RNET

Some eFinance Facts & Projections K- NGiK

* 400 million consumers are expected to be online by 2001, up from 100 million in 1999
- Forrester Research

e 62% of investors access the web for financial services
- wall Street Journal

* Online financial service were USS 103 Billion in annual revenues in 1999
- Morgan Stanley Dean Witter

» Currently sight million households are conducting interest banking
- Jupiter Communications

« More than 80% of banks plan to sell insurance via online banking by 2002
- Nextera interactive

» 80% of consumers using online banking rate their experoence as better than brick and mortar
banking - Frederick Schneiders Research

* Online Brokerage is expected to capture 25% to 30% of retail transactions in 2000
- E-Commerce Times

« Schwab’s online mutual fund transactions increased to 45%(1999) from 16%(1998)
- Nextera interactive

[ :Deloitte, 2001]
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eFinance Market Forecast K+ NGiK

I WM TEBRNET

{$ in trillions) Asset Growth Fast Through 2005, May Slow Therealter

Investable Assets Online, 19992005 $6.4

Online Inveatsble Asscts
2 2 & £ *

1588 2000 2001 2002 2003 2004 2006
Source! Jupiter Internet Financial Services Model, 5000 l

[ : Jupiter Research]
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eBusiness H-NGiK

I N T E RNET

e-business (Retain Customers)

Global W

Europe 18% | 18%

Norih America B

[ : RTC Group]
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Implication

PEM
& eBusiness
(PFM)

(Payment Gateway)

= PFM :

B2B Payment Gateway
= B2B e

B2B PG

&

eMarketplace
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eBusiness TE AN E
EBPP, PFM,
CMS
25
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[ 2001/5/14~18]

eBusiness integrator -7 -

Copyright © 2001 HONGIK INTERNET Inc.



K- NGiK

eBusiness (2) : IS P
IT Implication
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(3) :
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(4)
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eBusiness
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[ : 2001/5/14~18]
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eBusiness (5) : IS P
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eFinance Business Model K+ NG:iK

I N T E RNET

Biz Model , ,

Vertical Portal

. ( Contents)
(4) 1 AHOIE . (Commerce)
| . (Customized SVC)

Specialty Mfger

3) =838
Hl R AHIA

2 82

=848 3=

Aggregator

—
*

(1) =2sZE

SPNEPY

Company Site

[ :KISDI, 2000.12]

: Brand

[ , 2001.6]
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eFinance Business Model H*NGiK

Biz Model , ,
Model

Customer Value

Choice |Convenience Cost

Portal T T —
_ s a
Specialty l L L 2 o
3 .
Mfger %' g ﬂ ;51
Aggregator — — L é ’E
Ll =

Company L
site l T
[ :KISDI, 2000.12]
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eFinance Portal
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I N T E RNET

[
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:KISDI, 2000.12]
eBusiness integrator
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eFinance Portal K+ NGiK

I N T E RNET

» Contents Providers
« Solution Providers

[ :KISDI, 2000.12]
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eFinance Portal

K- NGiK

I N T E RNET
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eFinance Portal
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I N T E RNET
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I N T EHRDNET

[ :KISDI, 2001.1]
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eFinance Portal
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eFinancial Portal H - NG:iK

I N T EHRDNET

FIGURE 5. FINANCIAL SERVICES PORTAL STRATEGY

TRADITIONAL COMPANIES PROFIT FROM PRODUCT INNOVATION AND OPERATIONAL EFFICIENCY
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PRODUCT MARKET SHARE EXPERIENCE REACTIVE DELIVERY OF A PRODUCT FROBLEM RESDLUTION
| i
I 1
1 1
I 1
i 1
= i
Product Brands E Interaction History i Product Quality and Production Efficiencies Quality or Process
Branding promotes products’ i Monitor historical i Workers focus on quality and continuowus process improvement Problems
use or benefits i browsing and | Workers continually monitor operations benchmarks and best practices ﬁﬁ;‘_’-*": dnes; not
i chase patterms I anticipate customer
Company el _1:| i Technology infrastructure is continually improved to increase speed and : P
| Sell and innovate Lo issues
... segments customers by | :_ # "":l?l'l'l ! lower costs
demo/psycho-graphics ! ;ﬁm ﬂe':lfﬂ?ﬂl!' :
... organizes by product ling i generations of i
... innovates by product line | products I
WINNING FINANCIAL SERVICES COMPANIES PROFIT FROM CUSTOMER INNOVATION AND SERVICE REINVENTION
CUSTOMER'S REAL-LIFE CUSTOMER-CENTERED
CUSTONER LIFE SHARE EXPERIENCE PROACTIVELY REINAVEMT THE CUSTOMER'S REAL-LIFE EXPERIENCE INMOVATION
fir, &
i
| ~ Innovate
| i
1 1
Brand promotes what customers i Use empowerment i Workers focus on cusbomer outcomes Innovates Lo satisfy
tan be i tools to understand i Workers continually monitor research and breakthroughs — in traditional and New CUstomer
Compary | customers goals and i non-traditional industries — to improve outcomes in new and unexpected demands as soon s
i results to date | ways they appear
-- segments customers by life H i i ; : _
experience and goals | Innovate an i Technology infrastructure enables workers to reinvent services — through
. organizes by customer | recommend brand new digirally partnering — as new products, services, competencies, and
| solutions to achieve i infrastructures emerge
segment ! better outcomes :
.. innovates by customes ! !
seqment ! i
!
1 1
| :Deloitte Research, 2000] ' '

eBusiness integrator -23 - Copyright © 2001 HONGIK INTERNET Inc.



K- NGiK

I N T E RNET

[

High

Low

: KISDI, 2001.4]
eBusiness integrator
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Broad
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“Screen Scraping”

SIW

Screen Scraping

Screen Scraping

: KISDI, 2001.3]
eBusiness integrator
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[ :KISDI, 2001.4]
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EBPP

Business Model

H-NG

I N T E RNET

In/SP BSP CSP(Consumer Service Provider)
Biller In-House Billin
_ ( ( ng Scanners Aggregator Bank
Direct Software Service Thick
Provi i Thin Model Portal
rovider) Provider) Model
. Biller ) .
Biller ) Biller Biller
D'rZCtl , Bill Biller
M . i Al t
EBPP ode ( ) (Biller D/B Bill d/'W ggregator
(Full access )
SIW
Billin * CSP B2C Biller
. illi :
g Biller
* Billing S/W * Biller .
. . . . Total
* Biller
( _{ ( $10 ) - Biller )
Biller ) EBPP . (Biller
. . Biller )
EBPP . .
* Biller Direct
Model
1.EBPP(Electronic Bill Presentment & payment) :
2. In/SP(In-house Software Provider) : Biller( ), , , EBPP
3. (Scanner) : Aggregation, CSP,
[ :KISDI, 2001.4]
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[

BSP

EBPP Value Chain

Scanner

%
Pl

(ns)
/|

]
2 ]

Implication

Platform

>
>

:KISDI, 2001.4 /
eBusiness integrator

, 2001.6]
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Biller Direct Model

Aggregator

Biller

EBPP

)

Biller

¥

Scanner Model
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e-mail . Paypal - /aoin
‘You've got cash
( ) PAYP e-mail
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PAYPAL EMail  P2P

P2p
* 1999, 12 2000. 9 300
E-Mail C2B

C2B * 2000. 9 10

B2B > [PAYPAL B2B BuyLink }

Future > {st, ‘Mobile }

[ ,2001.5]
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L2B Opportunity : The Loan Marketplace

K- NGiK

I N T EHRDNET

[

L2B (Lender to Borrower)

Online Lending Forecast
180

160 . .
» Broad product offering across loan categories
140
. 120 » Loans across the entire credit spectrum
s 17x
g o / * Instant decision-making
280
wr
40 // * Ability and willingness to be the back-end for
40 financial portals
20
01—
1998 2003E

CSF of L2B Loan Center

E-Loan Europe Case Implication

& brand building
dot-com funding
& Traffic
: BOA, 2000.4 / , 2001.5]

eBusiness integrator
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The future will be...

& Most Matchmakers will merge or give up

& Will expend their distribution deals
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e-Insurance Vision H*NGiK
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Key Takeovers of e-Insurance Vision

« Processing time and the cost of understanding and servicing insurance policing will fall

» Success in direct to consumer insurance via the internet will be limited

* Clicks and mortar wins in the e-insurance market

» Greater transparency afforded by the internet will add to pricing pressure.

» Over the much longer term, we see the insurance industry moving to a more security-like structure

[ :JPMS, 2000.7]
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eFinance New Mega Trends H-NGiK

& e-Business Business
e-Business
& Offline , , ,
& Business Model
& Business Model ,

# e-Business ,

& , Business Model

s , ?

[ LG , 2001.5]
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Integration

Risk Management

EaNE

[ ] 1

— /

5 e-Financial Portal

L=

[ LG ,2001.3]
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200 IT 2000 $570 2001 $630 IT 27%

10

[ : Meridien Research] 7
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Mobile Business
- Mobile Business
- Mobile Biz. Market Penetration Strategy
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M-commerce

?

0000
OO000

[ : Mckinsey, Helsinki ]

eBusiness integrator —42 - Copyright © 2001 HONGIK INTERNET Inc.



Mobile Banking Service H*NGiK

(2001-02)

(2000)

(1999)

SMS messaging *WAP .

( ) *SIM . ( ,GPRS,
UMTS)

[ : Mckinsey, Helsinki ]
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/
M-commerce =
(G /
. . )
M-commerce
° ( ) 7
/ air time
. /
. ( ,
)
M-commerce
[ : Mckinsey, Helsinki ]
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Mobile Banking Trend: IN TERNET
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00 FIN = = N= NL = p= . S= | UK= 40 T
10,000 20,000 30,000 40,000 50,000 60,000 70,000 Zosd mE / Su0IHEIY :
WAP (2000). 3% = 0l&2 1 =2 e o
2004  WAP &%

[ : mobile business 2001. 5]
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Mobile Banking Trend: H*NG:iK

(Tower Group) 2005 2 3,000
Gartner : 5 4

Key Word

( MobilCom,
Omnitel, Terra Mobile ) . Sony
; (Ovum) Bertelsmann *GPRS
. 3G

(Deutsche Bank, Barclays)

K )

*GPRS: General Packet Radio Service
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. Mobile Banking (

K- NGiK

I N T E RNET

NTT i- Mode
ATM
[ : , 2000 ]

eBusiness integrator

Banking Service,

) )
Tal — Gddm Tal @
< > < >
1 *
_> 1111234
1 1234355
< >
< <
Smenanr A sana oy Ll S anr Ananar oyl
OK J | v OK )
\ \
Tal M@ ] Tl RH@
< >
i 1111234
’ 1234355
: < >
: < >
HERTTATING Kl AN
OK \ erdy
- 47 -

Tl [ i 7

< >

4/5 15:45

$435

< >

—
v OK

<
SANKAKU KOBE
1112342

$23452
< >

W mal

24
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Mobile Banking (

[

direct”

Web

PC ( |/
| FAX |
ATM

eBusiness integrator
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Mobile Banking H*NGiK

I N T E RNET

. - first mover

& m-commerce

[ : Mckinsey, Helsinki ]
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. Mobile Stock (

K- NGiK

I N T E RNET

[

2000 3

&5 @

eBusiness integrator

-50 -

Implication

PC

15

2 1997

1
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Mobile

I N T E RNET

Mobile

(

, SMS)

POS

[ : Mckinsey, Helsinki ]

eBusiness integrator
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Billing & Payment Biz Opportunity

K- NGiK

I N T E RNET

& Contents

g )
& Contents CP,
& Device Provider ,
& Digital Media Value Chain :
& win-win

Contents Carrier

Provider

> 100 <
91 Contents ? 100
9
2001]
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Mobile K+ NG:iK

I N T E RNET

° SIM

P SIM :
& SIM =T
SIM ~
P SIM

*SIM

[ : Mckinsey, Helsinki ]
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: Billing Management (i-Mode) H-NGiK

I N T EHRDNET

Billing Management: i-Mode Case

300 BANDAI
100 60
, 6000

TSUTAYA
i-Mode
__J i-Mode 12

Open Door
DB

_ : 9%

KINOKUNIYA
<Book Web> 5000
s 10%, 10% i-Mode.

PIA
, ' i-Mode
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Mobile : H°NGiK

I N T E RNET

2001

ATM

' LG -2001 6
: , , , BC
- 2001
(LG - Slot
- IRInfra Red

: IMT-2000

PG

[ 2001/5/16]
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: B2B Mobile H-NGiK

I N T E RNET

EDI KT-NET B2B

Mobile

Mobile I

[ , 2001]
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Mobile Biz Market Penetration Strategy (1) H'NG'K

Pros & Cons Client

Value Chain Business Model

BM 5 Phase
Positioning

“What are Goals \
and Aspiration” -

~What segments of
value chain?
=What is the Best Mode

= Bottom Up?
~Middle Up-down

I
I
I
I
I
I
I
. L I
in Considering the «Jop Down? |
- - EorrentResources ~ - - - ---F------~- o~ ?ssre]ts oa ANy !

I - Technologies ~
Performance? | Skills 9 I
- How big will each L ——— \ ;
segment be? License A I - Relationships -~ Affiliation N Simulat ;

- I ~ imulation
. Value proposition? | = Resources Networks R )
. . Raw Source I = Channel !
= Differentiated | Enh I
offering? Contents I nhancement - Web Logic !
_Source of : = Marketing Plan WAP Service |
competitive Context I = Revenue ~DB Architecture !
advantage? Solution : Generating Plan |
I Contents !
Infra | !
1 I
Channel |y

L 2000 10
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Mobile Biz Market Penetration Strategy (2) H'NG'K

M-Commerce Project

M-Commerce Mobile / Needs

e

M-Commerce

M-Commerce e-Commerce
M-Commerce

(SWOT)

Needs Targeting /

Demand Supply

e-Commerce

M-Commerce
BM

Needs

M-Commerce
- Matrix

Segmentation

v

M-Commerce

Targeting

M-Commerce
Positioning

[ , 2000.10]
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Mobile Biz Market Penetration Strategy (3)

I N T E RNET

M-Commerce

Mobile
M-Commerce
Mobile
45 PIM, ,
35 F M- — =
| coem=t="] B —
25 |
]
21 ]
15 F
Lk
05 f
0
10-14 15-19 20-25 26-29 30-39 40
. Customizing, ,
. T
T
Key Factors : M-Commerce
 — ?
& ? : Mobile Contents D m—
b ? Permission 4

[

]

eBusiness integrator
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Mobile Biz Market Penetration Strategy (4) H'NG'K

[

Mobile Business

M-Commerce

Mobile

, 2000.10]

eBusiness integrator

- 60 -

— N
>

I
- .
>

> |
>

— N
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Mobile Biz Market Penetration Strategy (5)

K- NGiK

I N T E RNET

M-Commerce Business

M-Commerce

Mobile

Mobile

[ , 2000.10]

eBusiness integrator

Check List

&Direct Channel
&Two-way/interactive
#Mobile

&

- 61 -

=1
& Needs
1
2
&Mobile
V1 Mobile
&Mobile
?
=Mobile
1
1
1
Mobile
1
1

=M-Commerce

2
2 2
?
?
2
Mobile
2
Mobile ?
/
?
?
/
?
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Mobile Biz Market Penetration Strategy (6)

K- NGiK

I N T E RNET

Internet Business

M-Commerce
Mobile

Mobile Penetration

« Mall & Mall(

 Housing -

* One-Stop /

. (

(E-Mail,Chatting)

eBusiness integrator

. Spec
. /
. Community
- 62 -

)

Contents

Mobile

[ , 2000.10]

Electronic Catalog

Online Training & Edu.

Order Tracking System

Supply-managed
Inventory

Internet EDI

Shopping Mall

Online Auction

Electronic Procurement
Bidding

CRM

Internet Helpdesk &
Self-Diagnostics

Extranet
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Mobile Biz Market Penetration Strategy (7) H'NG'K

Internet Business Mobile Penetration
Ovum Mobile , B2B B2C
. B2B B2C Mobile

il

Mobile E-Business Solution

'EEI _

Mobile Business Opportunity
Goods Services Information
Whirlpool
: Gamin 3

Shopping : ARy
Gambling B e Extranet

Vending Paid for (2:

Mobile IT |

Trading Ticketing Information ? ‘ @ @ e-Marketplace

E-Cash E
X & e-Procurement

Banking I

Procurem - E

ent Discounts Advertising B I ;
2
Loyal
Tradin (Loyalty B QCHMLERGOHPORATION' . ’
ading Schemes) Remodeling
[ : Ovum 2000.2., Mobile e-Commerce, Market Strategies) @_ﬂﬂflﬂﬂl

2000.10]

eBusiness integrator

|
(e}
w
|
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Mobile Biz Market Penetration Strategy (8)

K- NGiK

I N T E RNET

Legacy system Mobile Penetration

Mobile

Mobile
New System Integration

Mobile Application

Executive
Information
System

Mobile
EIP

Decision
Supporting
System

Management
Information

System ,
Mobile

Trade

Mobile
/ Pushing

Mobile

/

Mobile

: Mobile

Mobile

Mobile
PDA
EIP

Transaction
Processing
System

— M-Tracking

Data
Gathering

Mobile

VOC
M-CRM

Shipment

_ Ordering
Point of

Product

Point of
Sales

Mobile
Commerce

[ 2000.10]

eBusiness integrator
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Mobile Biz Market Penetration Strategy (9) LN rs R NEE

M-Commerce

[ 2000.10]

Feel & Touch
¢ > =, °
< °
Feel & M-Commerce
Touch /
? N o ©
%) o e o
I o )
Physical = =
¢ ( £ = ° °
o o ® )
/ Q Q
- @ = l o
(CD,DVD,MP3) ®
Digital /
T Low — — 3 High
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K- NGiK

I N T E RNET

eBusiness integrator

Appendix :
- EAI/ EIP
- XML /

- VolIP

- 66 -
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EAI K+ NGiK

I N T E RNET

(EAI : Enterprise Application Integration)

& EAI

- EAI(Enterprise Application Integration) ,

& EAI
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EAI

1) Opportunistic
Integration

2) Tactical Integration

3) Strategic Integration

4) Cross Enterprise
Integration

data-level

Back-end
Web

object-level

| Object

Process -level

Back-office
Front-office

Mid-office
Process-level

Process -level

Supply —chain
Business
Process-level

eBusiness integrator

- 68 -
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EAI K+ NG:iK

I N T E RNET

& EAI EAI
&

- EAI
&

- EAI

EAI
1 Run-time 2
System
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EAl Market Segmentation H-NGiK

EAI 6 ( , : ; , ,
Integration)

*Event-based Data Transaction and Transformation,

Application Integration Application adapters

Component Integration Transaction management, Common Application Services,
Business Logic
* Tools for Extracting, Transforming, and Loading data

Data Integration
Metadata Management

Platform Integration *Messaging, ORBs, RPCs, Publish and Subscribe

Source : EAIl Journal, July/Aug., 1999
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EIP K+ NGiK

I N T E RNET

EIP ,

What is your definition of EIP?

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

Unlock internally |& external stored information via datp & Application integration

Single gateway tp personalied infojmation

An amalgamation of application thgt consolidate, manage , analyze, and distribute
information across and outside an ¢nterprise

Facilities for Business Process Autgmation

Business Intelliggnce Facilities

Content Management Facilities

Data Mart/Data Wdrehousing Facilities

Data Management Facilities

*Number of Respondents: 300
*Respondents: CIO's, VP's & Directors of

D
2}

Search Capabiliti ]
|j US corporations/January.2001

Other

*Source : Strategic Focus.Inc
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EIP K+ NGiK

Enterprise Information Portal(EIP)
Web

» Merrill Lynch,
“EIP (Gateway)

* Hummingbird,

“EIP

(tool)
» Gartner Group,
“EIP , , (Window)
* Viador,
“EIP Web Interface (Single Gateway) Web

Knowledge Access , OLAP Business
Intelligence Tool
Tool
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EIP H*NGiK

EIP : : : ,
Needs

Enterprise Information Portal Positioning of UIP
CRM, SCM, KMS, ERP, Intranet,
; A
Access Enterprise

Information
Portal

EIS/ERP I

Information Application y : /
( =
, ) cg ;T \/,////
( / | Date
o EAI
S - S

Process
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EIP K+ NG:iK

I N T E RNET

AS-IS TO-BE
e-Market | |
Place | EIS KMS CRM e-Market
Place

e-Procurement

Mainframe Mainframe

e-Procurement |

DM/
SCM ERP I DW

SCM

Web
Web

K & R & &R &
KR R R

&
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EIP K+ NGiK

I N T E RNET

EP ; ; ; , EAl

/
— "\ A

........................ Internet EXtranet/Intranet CICIC I I B RGN I I NN )
Web Server(s) Extranet Security Services
Transaction Server(s)
Publish & Filters, : Intranet
Subscribe Agent Based Alerts Load Balancing Security «Enterprise Portal
. Administration & )
Search Engine Knowledge Management ats
Content Management HERRIEN L )
Bl Engines _ Repository APls )
(OLAP,Query,Report) Web Spider/Index/Taxonomy (ODBC,HTML,XML)
Gateway/lnterface

OLTP OLAP Docu- NelN it
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EIP Vendors

H-NG

I N T E RNET

Unstructured qumtreg Software Plumtre.e Corporate Portal
Epicentric Enterprise Portal Server
Contents :
Autonomy Portal-in-a-Box
Interface , . .
Viador, Inc Viador E-Portal Suite
Structured . .
Contents Brio Technology Brio.Portal
Computer Assoc.(Stering) Eureka: Portal
Integration Tibco TIB/PortalBuilder
Oracle Portal Framework
Infrastructure IBM/Lotus EIP/Raven
Sybase Enterprise Portal
SAP mySAP Workplace
Application J.D. Edward ActiveERA Portal
Onyx Onyx Enterprise Portal

Source: Giga, 2000

/

o

2000 8 Corporate Portal Conference
- BI(Brio Technology, Computer Assoc., Cognos Corp, Hummingbird)
- Non BI(Plumtree, Viador, Sequoia Software, Corechange, Inc)

Bl Oriented, Non-Bl Oriented

~

/

eBusiness integrator
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XML K+ NG:iK

I N T E RNET

XML SGML Markup , , DB
, EDI

XML
. Base

- * HTML SGML

- /
- . EDI HTML
XML
(Forester Research)
* . XML EDI 2002
- 60% (IDC)
-, JAVA L » | “XML is a breakthrough technology.”

(Bill Gates)
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Markup Language H-NGiK

HTML SGML : , ,
XML

HTML / SGML / XML HTML |7

[ ]
H LS HTML SGML XML - HTML ,
s AET HelEllE s NETIEE IS s AETES =
BIIAE |, geim . HEH . SGML 2CH= REHH .
- HTML
R2HE HME |+ 2= o Ji= o Ji=
[ ]
« Ciest %0l 24 & G _ -
o BB LIED PEE |« SGML T S, A9 -
S0 2 AX w2 <
=20 Lig0) L =4 a 28t JaHo B4 | nBEA
symg | ¢ 2EED B0 A S fie mmg | SOMLE BeSA3 SGML Ii
s =20E ELO HEYS E2|EY ==
« EEBH 2H0 ) '
2 A2 « SE HMHAUS N=ET BEAREN |« soML I S ) '
CHEt 2&0| s .
213 VML o « HyTime . XLL
* [only simple link) : '
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XML

K- NGiK

I N T E RNET

XML

Smart
Interface

HTML SGML

Data
Interchange

Data
Integration

XML
DB * Legacy DB
. DB Data Mapping Layer

Data Source

Contents
Management

eBusiness integrator

DB / .

- 79 -

Customization
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XML

KH:NGiK

I N T E HR N E

XML

HTML SGML

v

v

*{ B2B Apps. I

EDI

T

EDI

Data Access (I —

EA| D

ﬂ

—— E-catalog | web-EDI Conte”t
Product DB XML EDI
A
Implication
B2B Data

10

eBusiness integrator

20 30

40

50

60

70(%)

nn
ERP I CRM
EAI I

e-Business XML HTML

- Net

- 80 -

Source : Intellor Group, 2001
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K- NGiK

I N T E RNET

» Authentication(

* Integrity( )

* Confidentiality(

* Non-Repudiation(

)

)

1 :Lack of Security / Trust; 27%
(Giga Information Group)

eBusiness integrator

(=]} g :‘1
Certification Authority)

f;ww >
Internet )

-,

*\f

@

Transaction
:
Consumar =€ lﬂun:ham
« M AX] &
-81 -
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K- NGiK

I N T E RNET

eBusiness integrator

=l
ASZ HIZF|

A= gﬁ_ﬂﬁﬂl

!

; 2
(Yes/No)

B2 M3

Ho

8

Mo

B2 HI”I|

g
HE

[

-82 -
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K- NGiK

I N T E RNET

1 MEH
Ny By

e 8

2
B. 215 A @am)

|

6. P'EeM
L0127
[E-rnail)

° oM E

eBusiness integrator

(RA) CA Web Server

Directory Server

\

3. mIE™E

-83 -

= RA(

R R

PIN

PIN

CA( )

Source : , 2000
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- Bank of America K+ NG:iK

I N T E RNET

Bank of America Ildentrus

Identrus

Certificate
Validation

Certificate
Validatio

Real Time
Certificate/ldentify
Credit Verification

< Response
Trading Partner Manufacturer
RFP >

Identrus :

8 1999 4
(BoA, Chase Manhattan, CityGroup, Deutsche Bank )
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VolP(Voice over Internet Protocol)

K- NGiK

I N T E RNET

VolP

- 1995 Vocaltect

PC to PC
, IP

Xto X
PC, Phone

eBusiness integrator
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VolP K+ NG:iK

I N T E RNET

VolP PSTN
Packet loss : ,
VolP
« UDP(Universal Datagram Protocol)
TCP
Technology » RTP(Real-time Transport Protocol)
TCP/UDP
* H.323
G.729 Lan, ’
) ARQ UDP,
G.711 FEC TCP
G. 722
G. 723
G.728
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VolP K+ NG:iK

I N T E RNET

VolP Terminal, Gateway, Gatekeeper, MCU 4

System Architecture

v v v v

Terminal Gateway Gatekeeper MCU(Multipoint Control Unit)

’ ) PSTN « Virtual Switch 3
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\VoIP K+ NG:iK

I N T E RNET

VolP
< VolP / IP i 9,000
Texas Bank
FTNA . IP )
(France Telecom y
North America)
. 18 . /
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line b

1“ brand . _ i
Offifne | \\\ /Online-
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Seol brand
Onlineb
‘H brand



Brand Originality Brand Communication

Interne
Origin Brand

Real
Origin Brand

Brand
Communication



Brand Originality

Brand Relationship, Brand Experience



= \
Internet
Origin

Internet
Origin Brand
* Internet Origin Brand

Real World Origin Brand
Internet Origin Brand

Real World Communication Channel






Brand Experience-Brand Relationship—-Brand Communication

Brand Communication

‘Brand’ =‘Brand—Customer Relationship’
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Fortune 500

Q. 2-3

(%,

)

13%

3%

84%

Source : MMC(2001)
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1997

1. Allstate (51.8)

2. Aetna (39.4)
I —

3. The Hartford (38.7)

4. Transamerica (35.5)
5. Cigna (31.9)
6. Chubb (22.0)
7. The Equitable (17.1)

—_—

1998

1. Allstate (50.0)

I ——
3. Aetna (41.3)

4. Transamerica (33.2)
5.

Cigna (33.1)

6. Chubb 523.82
[

8. The Equitable (19.3)

15
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Source : ( , LG 622 )
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BLC

* Brand Defection Warning System

C )

* Brand Cannibalization Checking System
Overlap

» Brand Hierarchy Checking System

Paired-fitness(

19



 Functional
» Experiential
» Symbolic

e Name
* Logo
* Symbol

20



Brand meaning

(Flow) ,
(Csikszentimihalyi 1990, Hoffman & Novak 1996)

21



* Holistic
) 1998

Brand Emotion

46%(
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2. Proper Name
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