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1. Social Network
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1. Social Network
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2. Social Media

% Social Media: Many-to-Many
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2. Social Media
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2. Social Media
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2. Social Media
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2. Social Media
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3. Social Network Service(SNS)
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3. Social Network Service(SNS
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4. Social Network Analysis(SNA)

< Social Network Analysis= At2t=0| LHEAQl A AN} MSAFZ O]

O H= A5 =0 =H
F0OfL|of Efj- el O|= FAIlstRL, Atz| o 2|stAl, AFO|ZR E2tOf FA[SH, XO|F
22| =(Moreno jacob) (1892~1974) SNA 7| & QtXt

= 1990LELCH =HF O|= Q@I ull E:LOI 2tAE, E| 2 Cyworld, Myspace, Facebook,
Twitter 2| SNS2| ST = 2£tA|0f CHet OO|HS0| ZH | HA A F20f

Chet At7F 2t

I'_l

=7} ‘self choosers' 9|
0| JA=71?

T2t A 217k
JtSEA R17F?
=2 I ArRA 217t




4. Social Network Analysis(SNA)
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2. SNS2o| 4%
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Connect With More
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. f

Share the Facebook
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d

\’ 1800 g
flowers... \

It's the 1800Flowers.co;
Facebook Shoplet! «

simple invite tools to start
connecting.

{o our Facebook shoplet.
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Giving someone that warm fuzzy
feeling has never been easier.

0 start shopping
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4
flowers..
Fields of Europe for Fall~
) f

sunflowers, roses, lilies, daisy poms.
wmtommw
gathering vase. Natural raffia and
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e like this

Katy Morris I'm loving your Make Lemonade™ in a Vase arrangement!
It's so cheerful!

Thanks for your gr veaway at A Nut in a Nutshell! They sent me here!
i Fla

Donna Hufman Warrington | love your Birthday Flower Cake Pastel the
best, what a way to make that special day even better.

Flag

Carolyn Kim Meenan Please help show your support for Breast Cancer
Awareness month.

"Like" Lexington Studios to win a $100 PINK Birdhouse for Breast

NEPER



Sl Dell Outlet

Outlet @DellOutlet For s customers

hitp://Dell.com/Outlet

Follow Ev| v

Timeling ~ Favortes  Following  Followers  Lists~

DellOutiet
Dell Qutlet Holiday Sale is gaing on now! 15% off Home PCs +
FREE 2nd day shipping thru the 23rd! hitp://del ly/6015uLbT

Dell
Outlet

DellOutlet
Bﬁﬂlet 15 not too late to Savel Save 15% on all Dell Outlet PCs! Get your
coupons at htto:/fdel ly/6018uLGi

DellQutlet
Omlet Dell Qutlet Home Coupons coming! Limit 3 systems/customer

Evnirac 19172 ar aftar tha 1et ANNNN radamntinne uhirhauar ic 1ot

= Twitterd| DellOutlete| A|H S 2 IZiOf

= MHE

[ About @DelOutet
131 3% 157283 4,659
Tweets  Folowing  Folowers Listed

Following 3

M/ ke gom!
Similar to @DellOutlet - vizw al

ﬂ LisaGatDell - Follow W AmberatDel - Folow
m ToysRUs -Follow %V JetBlue - Follow

About - Help - Blog - Status - Jobs - Terms - Privacy - Shorteuts
Businesses - Media - Developers - Resources - @ 2010 Twitter

Leanmore at
. dell.comiputet

Find ather
Del Twitler pages at

For questions and
comments
Twitter

@StefanieATDel

o
w

T} 24

— -

A 8, EEgel =203, 1 Fel &

: 201049 93 follower 1508F &, TwitterS

Hey there! DellOutlet is using Twitter

Twitter s a free senice that lets you keep intouch with people trough
the exchange of quick, frequent answers
are you doing? Join today to start receiving DellQutlet's tweels.

M DellOutlet

www.dell.comtwitter

@dellhomeoffers just launched a
Very cool giveaway campaign on
Twitter. Check it out!

HEE HBote B2 HE2
FE OoME ¥EE
S 0jZ2 3508 L

o ane simple question: What

Login' Join Twitter
P
Dell Outlet U.5.
Twiitter page!

Name Dell Quflet

Location For USA customers
Web http:/Dell cam/0...

Bio Refurtished Dell™
Computers, electronics.
Question/comment? Contact
Stefanie Nelson &t
{@StefanieAtDell. Hore Del
Twitler accounts at

wrw Dell comTwitter

%4 1184057

folowing folowers

Tweets 681




s XtH| ALO| 2k SNS ALO|EQt U7 OAIT &S

Pampers Baby Dry Diapers XL Case - Best Price

hitp://www.diapers. product/productdetail.aspx?p:

1 A
tid=5716 ¢ J(a facebook v Home  Profile  Account v

Formula@ | Feeding® | Bath&
Diapering
Baby Food | Nursing Skin Care
Search

ring> Pampers Diapers

» XIA|C| e-commerce AIO|EE Face e
SE, HE2N M2 24 ot 59 DHHI g ess g

= o= 70 2 07| S0| =S A
O] FacebookE THOf=H= 1}

Prm—
2 Sites, 1 Account, 1 Cart SRS

Diapers.com | &/ Uke

d l O pe rS wall Info Today's Deal What's New Photos Discussions »

=3 free 1-2 day shipping at $49 ®
.‘pe registry The Social Network
7] 1 - 2 Movie
Healthe | Tose | mon cmm %8 | Go | Nursery | MomsE | Green on [dea
Safety Books noes Maternity = Baby < | Sale g . 1 ~rC 1 e
some monéq aay sty
N ot for Baby v | T Gt Boutiue » 2 Hatloween 800-tique or a hov new A biavi oikia
eal {
. Is fictional. These
34 324 Reviews | Wite 2 Boview
Pampers Baby Dry Diapers XL Case
ke [ 73 people like this. Be the first of your friends 3 s Business Funding
Secrets
544 99
Price: 548:99 ~L ~l
: Share Your Photo Todayt
6PM 2
If your baby has already
discovered a Diapers.com
box, add your pic to our
wall. If not, snap a photo
‘ o when your next order arrives.
Vée'll post a new photo with bad credit

. 3 - each week.
;5’1 % 8141bs  $0.18 §4 ‘W [ B
e Marketing Engineer

x k. sy T st ADRD
g 2 a8 218lbs  $0.20 pre 03 L "lr ® Chat (13




= —

2P Heff 52| A~AuiZ(Social Banking) =4k

i 2200 E H= & /he72] gas2E HE A

=

Social Banking &1 A|: =2 A1 (PROSPER) SC et o2 3= 0 O|HIE

JR— e-2M0|EolF 22121 ZEF oA H| A (4x})

Invest Getaloan How Prosper Works My Account

PR* SPER

996,000 members $203,600,000 in pe

O |

. prep—
vernenl =2 223.80% wm 32 kb
o= o, SEEUZH
I'= © TIBAX|E
DEFIZE: 20108 118 82 ~ 118 122
S ChuoE:e-IruolsE © A JrRiny

PersonaI Loans and Onhne Investing

Prosper

(AR, 22 |0 KXo Skt @

t vcc‘

E_- = ii

0l HES 2elTETHAECR aESUH (et ASSel WEsH, 2T A 2T
HE DESUN HEEHS SelvTSEUCH

227,400,000 A

T 11.08 7=
=Es (0121 O] 2% m ALMTE 21) (z010.11.08 712
e O3 e-SHoI2H S
© Zherlna - GHEICH B EhEED
e 14
) o FietZow - 1mMOr ol A
ESTIMATED RETURNS* FIXED RATES ASLOW AS X ”
1A B oM - - O 0RAILN - DFF0IFRA I A (T 0| XA D)
J’{Jw & /0 O] FFALAEAS (BE7 |0 RE Sl 0 SIS FRUPIZHE 015 = 2l - 3852
=i ARR soim o=t

o PIFT - 5002

e 2FENZF - 201048 112 08U(A) ~ 20010E 112 122(S) EERE 4T oA EIIER
(MAZHs A2 B2 09:00 ~ 22:00, /2 E7H

e BE0=

EERESU (BT WS A S0 2D S BE
502 2 0| & 10024 2 Ofzr
HEDTZ N S04 O1gr - 2002 0l
BARRONS ~ 10024 o9k ~ zo0= 2l O|9r
EH=o|S 2.50% 2.E0% 2700 280%




Table of Contents

M. H&S|ALC| SNS ZH2 Sl AL
1. SNS £ 20t
2. oj| 2| AF|
3. ZLEE AL AL




1. SNSO| ZF2 2 0F 1) social CRM

Traditional CRM(CRM 1.0) Social CRM(CRM 2.0)
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