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I Insurtechs for Inclusive Insurance?

ABSTRACT

Inclusive insurance protects people and businesses with less access to
traditional insurance from various risks and losses in accidents. However,
there have been challenges in providing inclusive insurance effectively with
conventional insurance products and distribution channels. To expand the
reach of inclusive insurance, insurtechs with technologies, partnerships,
and data can play a crucial role In improving insurance accessibility,
developing customized products, and establishing efficient claims
processes. Thus, it is necessary to build an insurtech ecosystem based on
the government’s effort to foster regulatory environments as well as the
support of enterprises and academia.

Inclusive insurance, an extended concept of Micro—insurance for the low-income,2)
is designed to close the protection gap for people and businesses excluded from
traditional insurance due to lower income, social exclusion, and dwelling in remote
areas. Global insurance companies have led the provision of inclusive insurance
since 2010, and more insurers are participating in the inclusive insurance market.
However, there have been challenges in providing inclusive insurance effectively with
traditional insurance products and distribution channels.

In the 16th International Insurance Industry Symposium, Meryem Duygun, Professor
at Nottingham University, pointed out some challenges in providing inclusive

1) This article is based on the keynote speech ’Inclusive Insurance and Insurtechs: Opportunities and Challenges’(
Meryum Duygun, Professor at Nottingham University in the UK and co—director of INFINITY) in the 16th International

Insurance Industry Symposium
2) 89IX|(2018), "E¥sIAle] XEXM HYTIE AW A, "KIRI Report,
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insurance: lack of consumers’ insurance awareness and financial literacy, inadequate
information on consumers, different consumer needs, and constrained business
models. However, she emphasized that insurtechs can solve such problems by
leveraging data and technologies. Insurtechs can enhance access to insurance,
provide customized products, and simplify the claims process. First, insurtechs can
reduce costs on insurance intermediaries using mobile and e—commerce platforms,
which can improve insurance accessibility. On—-demand insurance and small
and-short-term insurance that employs insurtech technologies can reduce
consumers’ financial burden for being policyholders. Furthermore, insurtechs can
make the insurance enrollment process seamless by offering customized insurance
products connected to the commodities or materialsd that lower-income groups
regularly consume for living and working. Also, both automatic claims systems
operated in parametric insurance, which uses drone/heat sensors and mobile
insurance claims, might be helpful for consumers with little insurance experience or
who are uncomfortable with making insurance claims.

With technologies, partnerships, and data, insurtechs can play a crucial role in
expanding the reach of inclusive insurance by developing customized products,
establishing efficient claims processes, and promoting transparency in coverage.
Thus, it is necessary to build the insurtech ecosystem based on technological
development - Cloud, Al, biometrics, and blockchain — as well as enterprise
investment and academic research. Also, fostering regulatory environments
regarding data privacy, cybersecurity, and the promotion of technology innovation is
essential to position insurtechs as a critical player in the inclusive insurance market.
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3) For example, insurtechs provide consumers in rural areas with a platform linked to seed and fertilizer credit
providers. Consumers can enroll in the insurance directly by scanning the coverage information written on seeds and
fertilizer wrappers on their phones. The same process can be applied to bicycle insurance connected with bicycle
companies
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