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1) High net worth individual,

2) Timetric(2016), “Insight Report: Insurance for HNWIs—Current State and Future Prospects”.

3) Billionaire: 109 €] oJAk9] A48}/ Centimillionaire: 1% @& o4, 109 &g wuke] zPAHHSA}
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5) Ultra—high net worth individual,
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	고액순자산보유자를 위한보험 수요 및 판매 전략



