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2) Life Insurance Association Singapore(2016. 5. 10), “Positive start for life insurance industry in 2016 with
growth in single premium and annual premium business in the first quarter”.

3) Asia Insurance Review(2016. 6. 10), “Singapore: Only 4% of new business premiums sold through digital
direct channels”.
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A4 Synpulse(2016), “How has the direct digital channel fared?”.
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	싱가포르 온라인 채널의 과제



