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1) RGA(2019), “Behavioural Economics: Shaping Optimal Decision Making, including Fraud Prevention, in
Insurance Buying’
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2) Swiss Re(2019), “Behavioural Economics: Shaping Optimal Decision Making, Including Fraud Prevention, in
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4) Thaler and Sunstein(2008), Nudge: Improving Decisions about Health, Wealth, and Happiness, Yale
University Press
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5) Equifax and Yougov(2014), “What Do Consumers Really Think About Fraud?”
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