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1) McKinsey(2018. 10), ‘Life insurance and annuities state of the industry 2018: The growth imperative”
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2) 1009 g ol AEE FURARE BRok= sht opde] A|ox Lashs 22 EASKEE. Aegon, AIA, AlG,
Allianz, Aviva, AXA, China Life, Credit Agricole, Generali, LIC of India, Legal & General, Manulife, MAPFRE,
MetLife, Ping An, Prudential Fin, Prudential UK, Sumitomo, Sunlife, and Zurich ¥
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