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< -6> (1994)
(%)
43 4 457 5 1 2 0 0
68 5 20 2 0 4 0 1
91 3 5 0 0 0 0 1
3 40 25 15 25 5 4 3
60 17 19 3 0 0 0 1
0 2 31 0 48 0 8 12V
0 3 95 0 0 2 0 0
Y 7 60 17 0 14 0 0 2
1)
2)
3) mutuelles sans intermédiaires
4) .
. Datamonitor analysis. Turner(1995), p. 15
-7> (19949)
( : %)
/
57 9 19 15 0 100
7 13 55 20 5 100
30 61 7 2 0 100
11 43 20 26 0 100
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12 48 23 16 1 100
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39 7 15 36 2 100
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2)
100
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