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A}&: LIMRA, Trends in Consumer Internet Use for Insurance 2009, LIMRA(2012), "2011 Trends in the United States",
LIMRA's Factbook. #]¢18; LIMRA(2012), "To Buy or Not to Buy Life Insurance: Buyer and Nonbuyer Differences".
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FY2009 FY2010 FY2011 3/4
FURFEET 9D) 6,972 13,230 14,504
2IAICKA) 12,977 13,831 12,108
2VA kR (ulet 21) 1,892,058 1,592,822 1,092,756
HAAKR) 16,268 27,156 36,619
HAA|fel (ult 21) 2,330,958 3,571,820 4,379,984
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