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1) LIMRA(2020), “LIMRA’s Facts About Life”

2) LIMRA(2020), “Life Insurance Sales Growth Rates(2020 Third Quarter)”

3) LIMRA(2020), “Life Insurance Sales Growth Rates(2020 Second Quarter)”

4) LIMRA, Monthly Individual Life Sales(https://www.limra.com/en/research/benchmarks/monthly-individual-life-sales/)
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