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Seasonality High High Med High Med
Differentiated WTP (V] V) V)
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Competitive intensity High High High High High
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heavy floods drought snow hurricanes earthquakes
rainfall frost, hail cyclones

Triggers — BRI Q1A ZA] XF (B £HAFE X)

*¥O|C| A HOJAL OlAl ZA| HOHOZ = A| A
(T
) @ @8 e
St
? A g
richter temperature wind speed crop yield brand flood depth
scale >5 10 days >40° Cat.5 30% loss sentiment >50 ¢cm
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Z) Midland Insurance Brokers | Dianna Rosko Graphic




MH|AZ MOl EH (laaS, Insurance as a Service)

CIXIE AITH, 22 385 aHitiE 2

AH|C|= B (Embedded Insu.) O]t ?

- HEH d&-MH|2A J|1%0] HSots S50l EHMHI AT S O HIEH 710 2ol MSEH= Eds 2
- HIE, MH|2 THOjo]| [t 1) BEMH|A MEISHO] J1Q), 2) BHMH|ATFI|2Ho = ot

- —

otE|o] QIOLt Q| JHs, 3) MBat Hyo| o

Z)EH: BHATEY, 2022.9.28 ‘YHIC|E(Embedded) &2

% CIXIE AICH LH|TIE HHo| FXH X A0S
*CIX|E AICH, MZ=/Hlg8 AP B AHIXHE 2fdl HHI* HEf o=el=

L Ot QTS B MH| A H2S
S OPYE 2 J[HIS MR, BT A JHs A0 =
B A= [ MH|A QIH|C| =S Of|A|
BINE/IbA THS} / AH|A BHE. DHIYY|T| B, JFHEW (IREES)
oj ot of%y, 2, T O EY SR X|N/0HA AR = e
2lb3| Zo, A, A ToEY SA/HA/ATIEY S -
HETHEMAN FEE WY AN NS
=PRI BT}, RHS A QH|0| BT/ MY, AFSAEW (HEEES) R
HIP S 2 B =2 2}0|Z Q0] o 1
—) J|&3} HIOJEHE M

22 AL mE k¢
*Z &AL HI0IH 28 5

L
_T|':]-F_ OI-I-III-il [:||-F'_

Samsung Care+

DAl PRD MOMES P TTIRS
B4 VR WIS 0 SINT el
S

yuRoige e
DISED MBS




- B0 O|X| 2 i H3H5H0] OX 2 AF0]

- 3{oF HYAH|T (Y 2-O ARl HYt MU|AE TTItE T

- 10/15% 24T G|O|H AIE| DHHAILLSE &, TIXIE A2 ™ 2F7|2H9| 7|29 R Z0 =3
SHtE MAE MERS Qo= CIXI2 718 E-MH[A0L JE0] 2FE = UAEE BN 22, Bd8ls 8401 14 HES UHEE= Q0 a4

— e b

(3) Heirdo] CIX|E F M nE vt 2t AH|7HM K|
- 7)& 2o It @¥0| 753t X2 B (Parametric Insu), CHOJLHR! 20| Al J|gk 712 AbE XHEM & 5 Y II53E=2
o2 2 At APRIN 29l 55 1, HAAN S 2% B X E
- O}O|H|O|E{, @A |O|E| & HIO|E Z-&0] CHPF A 23S Soff EYAMY ME|IE X051, M2 E HIEO 2 HHAH|XIO] & LHE =2

-gadl A2 Ve OX2 XZ' HEs EHUEME AE Is0

O
I
1}




o[ SSAO|LIZ

S 7|E¥guct

7

ALY



